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Continued communication
strategies for the quality
dietary supplement market

Inside the Bottle unites companies
from across the supply chain

to advocate for a transparent
supplement industry and help
consumers take control of their health with the help

of dietary supplements. In 2025, this award-winning
initiative continues to explore issues that build consumer
trust and knowledge through elevating B2B education
and industry community building. We drive deeper
understanding of the quality dietary supplement
industry with live events, digital content and industrywide
education focused on supporting decision making for
supplement and retail professionals.

Now in its tenth year, Inside the Bottle remains a
unifying force for commmunicating the supplement
industry’s collective vision; providing a forum for identifying
challenges and elevating best practices; and promoting
diversity, access and inclusivity within the dietary
supplement industry and for the consumers it serves,
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VIRTUAL KICKOFF LEADERSHIP GATHERING

The virtual event invites partners, other
industry experts and stakeholders to come
together to develop a roadmap for the 2025
program. We discuss supplement industry
shifts, priorities, challenges and opportunities.
The 2025 program will build on the theme
of science, consumer education gaps and
building consumer trust. This discussion
builds program unity and influences key
messaging and in-person program priorities
for Inside the Bottle 2025.

MONTHLY E-NEWSLETTER
Our highly engaged B2B e-newsletter
highlights the latest news and updates
in the world of supplements, including
announcements from our Inside the Bottle
partners and the latest Inside the Bottle
content, plus key industry reporting.
Marketing: Twelve issues will go out in
2025 to New Hope Network and SupplySide
Supplement Journal audiences with
audience-specific content. Partner brand
logos included on materials.

LEADERS-IN: A CUSTOM NARRATIVE VIDEO

This video production will feature Inside the
Bottle partner leadership and will be screened
at the Nutrition Business Journal (NBJ)
Summit 2025, CEOs and senior leaders from
our partner companies take center stage to
talk challenges and focus on solutions. This
thought leadership video will elevate partner
leadership positions and be showcased at
the supplement industry’s premier executive
event, NBJ Summit 2025.

Marketing: This custom film will be published
on New Hope Network and SupplySide
Supplement Journal media sites and include a
direct custom performance email marketing
campaign and social media promotion.

CO-SPONSORED INSIDE THE BOTTLE MINDSHARE
WORKSHOP AT NBJ SUMMIT 2025
NBJ Summit is the premier executive
leadership summit for supplement and
nutrition industry leaders. Taking place in
July 2025, the summit will include a special
thought leadership breakout session tackling
key industry challenges and solutions. This
sponsorship will include partner mention,
company logo in materials and an opportunity
to co-lead a mind share breakout, elevating
partner leadership with the industry.

Also included is an NBJ Summmit co-chair
discount for two persons per ITB partner.
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Inside the Bottle 2025 Program Inclusions

EXPO WEST WALL OF CONTENT
ITB leadership awareness "advertisement”
promoting Inside the Bottle and featuring
partner logos, graphics and key leadership
quotes. Inside the Bottle will produce the
artwork and execute this high visibility
campaign at Expo West 2025.

Expo West inclusions:

+ On-site advertising on the 30" x 10" Wall of

Content digital screen.

- Wall of Content located inside the
Marriott Platinum Lobby and showing
content Tuesday, March 4 - Friday,
March 7, 2025.

+ Three advertisement sizes to be orchestrated
into four days of content shown on
the Wall of Content, Inside the Bottle
leadership and designer will create the
ads, to include all partner logos (due late
January) and other pertinent content.

- Full screen advertisement: 1920x1080

- One-third page advertisement:
1050=1080

- Ribbon advertisement: 1296x290

* Approximately 260 minutes (about 9
hours) of on-site screen time for the
campaign through NPEW.

Inside the Bottle content team will work with

ITB partners and marketing to create custom ads.

INSIDE THE BOTTLE VIRTUAL COMMUNITY SUMMIT
During this interactive virtual event, we'll take
a deep dive into key industry communication
tactics, education priorities, scientific rigor
and quality controls. This 90-minute lead-
generating webinar will be created and
moderated by New Hope Network and
SupplySide Supplement Journal. ITB partners
will be consulted for expertise. All marketing is
ITB 2025 partner co-branded.

Marketing: The community summit is
marketed dually to New Hope Network and
SupplySide Supplement Journal audiences
and includes a lead-generating direct custom
performance email marketing campaign and
social media promotion.

PARTNER LEADERSHIP PROFILES CUSTOM
CO-BRANDED ARTICLES

Drawing upon content captured during the
ITB custom video production, ITB content
leadership will create custom articles
including animated graphics, highlighting

key partner initiatives in the supplement
industry. Supplier articles will be published

on SupplySide Supplement Journal and
consumer brand partners will be published on
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Marketing: Custom profiles will be published
on New Hope Network and SupplySide
Supplement Journal and include a direct
custom performance email marketing
campaign and social media promotion.

Articles generate partner awareness and
will also be featured within the ITB newsletter.

SUPPLYSIDE GLOBAL STAGE 60-MINUTE SESSION
The supplement industry stands behind
science and science drives quality. Why

do consumers continue to have questions?
Working in partnership with our ITB 2025
partners, in this session we will take a deep
dive into key challenges and proposed
communications solutions. Co-branded Inside
the Bottle and all ITB partners.

Marketing: SupplySide Global Stage marketing
plus an Inside the Bottle custom email campaign
promoting this session to the ITB audience.

Door scan data collected and provided to
ITB partners.

QUARTERLY PROGRAM MARKETING OVERVIEW
All custom content inclusions will receive
performance marketing campaigns which
include email marketing, social media posts
and email newsletter mentions.

A quarterly program progress report will be
provided fromm marketing services.

PROGRAM MARKETING FINAL REVIEW -
JANUARY 2026
A comprehensive performance marketing
report will be included at full program
conclusion. Certain interim program metrics
may be reported throughout the year.
Perforrnance metrics will include performance
and audience metrics, including email
performance, lead delivery, page views and
other pertinent data. The program review will
be an invitation-only meeting and include
discussion and learnings with partners,

A call will be scheduled with all partners
and with ITB content leadership.

Inside the Bottle program price:
$27,500

Inside the Bottle program launch:
Late February 2025

Target sales deadline: January 20
(due to Expo West inclusion)

Final deadline: February 10, 2025

Contact the Inside the Bottle sales team
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