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Exhibitor Visibility Toolkit | Expo West 2026

Unlock Your Full Potential as an Expo Exhibitor

Expo West is more than booth space — it's the industry’s largest stage and pathway to year-round
visibility, new connections, and measurable growth. Exhibitors at Expo West have proven that
strategic exposure drives remarkable outcomes.

Using Beacon Discovery and SPINS™ data to analyze CPG brands showcased at Expo West and
Newtopia Now in 2025, exhibitors collectively generated over $368 million in net retail sales, achieved
faster sales velocity, expanded distribution, and delivered standout performance compared to the period
prior to the show.

This is the power of visibility paired with actionable tools — and it’s all at your fingertips. Here's how
to make the most of the resources included in your exhibitor package to amplify your presence
before, during, and after the event.

5 Proven Ways to Amplify Your Visibility and Drive Results

1. Stand Out with Beacon Discovery

Your first impression starts here. Buyers use Beacon Discovery to search, filter, and favorite brands
they want to meet — long before the event begins.

Maximize your listing with:
Key Contact

o High—resolution product photos Questions about Beacon Discovery? Reach

« Confirm category and attribute tags out.to our Audience Success Team at:
Certificati A AudienceSuccessTeam@newhope.com
ertifications and claims

* A compelling brand story

+ Up-to-date contact info for sales and samples

Links to your site, socials, and digital materials

Why Beacon matters: Exhibitors featured on Beacon
Discovery have proven to drive measurable growth,
including increased retail sales, faster sales velocity,
and expanded distribution.

Boost Your Visibility on Beacon



https://beaconapp.newhope.com/getonbeacon
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2. Amplify Your Pre-Show Presence

Start building momentum early with Expo’s promotional tools:

* Downloadable social templates

* Email signature banners

* "Find Us at Expo” graphics

» Event hashtags and tagging guidance

+ Email template to invite customers and contacts

Why it matters: Consistent branding across channels helps
attendees recognize your participation - and your brands -
seamlessly.

Get Your Social Assets

3. Connect with Attendees Before, During, and After

The Expo West Event App is your personal
planner for smarter connections:

* Browse attendee profiles
* Send messages and meeting requests
* Export contacts for faster follow-up

Pro Tip: Use the app to request and schedule
meetings before the show for a head start on
networking.

Access the Event App

Key Contact

Questions about the Event App? Reach
out to our Client Services Team at:

esk@newhope.com
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https://attend.expowest.com/event/natural-products-expo-west-2026
https://join02.informamarkets.com/ew26exhibitortoolkit
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4. Drive Foot Traffic with Visibility Enhancements

Depending on your package or digital add-ons, you may have access
to additional exposure:

* Pre-show digital placement on the event website or newsletters
+ Startup and emerging brand showcases

» Featured product tables or signage

* Digital screens and branded placements

* Priority listing or visibility inside the Event App

Why it matters: These touchpoints ensure buyers find you —
even if they didn't plan ahead.

Browse Digital Add-Ons

5. Stay Visible After the Show

Your investment doesn’t end when the event does.
Keep the momentum going with:

* Year-round discoverability on Beacon Discovery
* Post-show buyer searches and engagement

» Event recap features and spotlight content

+ Tailored follow-up using lead exports

» Social proof and Expo photos to extend visibility

Pro Tip: Post-show visibility is where many exhibitors fall short.
Don't miss this opportunity to stay ahead.

The Bottom Line

You already have everything you need to amplify your presence. Pair
your booth with Beacon Discovery visibility, strong pre-show promotion,
purposeful connections via the Event App, and continued post-event
engagement to give your brand the best possible chance to shine.

Expo West Exhibitor Resources



https://www.expowest.com/en/Exhibitor-Resources/Exhibitor-Resources.html
https://www.expowest.com/en/Exhibitor-Resources/sponsorship-marketing-opportunities-2026.html#/opp-type/digital-advertising
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Exhibitor Visibility Checklist | Expo West 2026

Pre-Show Prep

Complete your Beacon Discovery listing with: Use promotional tools to boost visibility:
o High-resolution product photos o Downloadable social templates

o Confirm category and attribute tags o Email signature banners

o Certifications and claims o “Find Us at Expo” graphics

o A compelling brand story o Event hashtags and tagging guidance

o Up-to-date contact info for sales and samples
o Links to your site, socials, and digital materials

Onsite Success

Leverage the Expo West Event App: Drive foot traffic with visibility enhancements:
o Browse attendee profiles o Pre-show placement on the event website or newsletters
o Send messages and meeting requests o Featured product tables or signage
o Export contacts for follow up o Digital screens and branded placements
o Priority listing in Beacon Discovery

Post-Show Amplification

o Stay visible year-round with Beacon Discovery:
* Keep your Beacon listings up-to-date for buyers to browse your products year-round.

o Follow up with leads effectively:
» Export your leads from the event platform.
+ Use the data to create tailored follow-up messages that resonate with your audience.

o Share your success:
* Post event photos, highlights, and testimonials to showcase your participation.
* Look for features in event recaps or spotlight content to keep your brand top of mind.
+ Use social proof to build credibility and extend the momentum from the event.

Your Next Steps o Start early to maximize pre-show visibility
o Engage onsite with purposeful connections

o Follow up to keep the momentum going

expowest.com




